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Q. Where are you going?

A
Discover unforgettable ;
avel experiences




‘Online Travel Agency’

Online marketplace

Self-service

In-destination travel experiences
Individual travellers (FIT)




Hello, we are
GetYourGuide.

We're on a mission to help tour
operators, experience creators
and attractions provide
unforgettable experiences to
engaged fravelers all over the
world.
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We work with select suppliers in over 150
countries

Theme parks

Guided + city tours

15,000+

experiences

City cards

Hop-on-hop-off

Transfers
Activities
Cruise
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Who are our
Customers
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Our target: .~ - , ,

Modérn Explorers

Travelers who v\v‘@n’r to feel new ’rhmg? see o
new things, eat new*thlngs and ’rhen come
home feeling rebooTed
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Modern Explorers: Key facts

Here are a few data points that define Modern Explorers and make them a

strong strategic business target for players in the tourism industry.

Took

12 trips
in the last 2
years

This is more trips than
other segment. They
are also the most likely
to travel farthest and
are most like to travel
by plane.
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93% go out

of their way to
do activities

Both “local experiences”
(history, food, culture) and
“nature” (water-based,
active outdoors) are top
priority for Modern
Explorers, compared to
other segments.

High education
+ disposable

income o

match

Their income is higher
than the average (in
€/$/&) and most have
completed at least some
university or college.

92% say

researching
is fun

Modern Explorers are
‘always on’, and want
fo actively search for
inspiration and things to
do. They will find you
before they arrive.

GetYourGuide proprietary research, 2021. Respondents: n:1997 across US, Germany, Spain, UK

24

people per
household

31% of Modern Explorers
have children at home.
Children at home are on
average older than
other segments — and
can do more on
vacation.



Where our Norwegian customers travel from

Source Market Country Customer Language
& ¢ English 45.09%
) @ German 21.05%
\ French 10.43%
| | @ Spanish 4.97%

Italian 4.43%

@ Dutch 4.23%
Norwegian 2.81%

Germany 20.68% @ Other 6.98%

@ Britain 11.70%
France 10.38%

@ United States 9.45%
Norway 6.13%

© Neltherlands 4.96% Language Customers Travel In
Italy 4.88%

Switzerland 2.95%
@ Other 24.48%

English 92.33%

@® German 4.57%
Norwegian 1.85%
Spanish 0.56%

@ French 0.29%
Italian 0.23%
Danish 0.07%

@ Other 0.09%

@ Spain 4.38% + Tour Option Language Selected (excludes Options without a specified la...
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How do Customers
discover us
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What we are great at: Engaging customers at
every stage of their fravel journey
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Capturing the Customer

Direct & Brand

Website, App.
In-destination

! Google ad-spend,
marketing

SEM, SEO & Social
‘ Media

Partner Network
JHo’reIs, airlines

online publishers,
bloggers




Customer capture breakdown

November December January '22 February March August September October
Checkout Mar'd:h

) Direct&Brand @ Partner  Performance Marketing
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We reinvest
commission back PO
into promoting our
supply partners

Our marketing spend is continuous and
includes:
e 20+ channels
e 2,000+ brand partners
e 2,000+ aoffiliate partners
e 5B+ impressions from advertising
campaigns in 2021/22*

Traffic: 50M+ site visitors per month*

e\E)TU 2 *Average 12 months

GUIDE *All source markets, 1 July 2021- 1 July, 2022 | 15



47% of our customers in Norway
are returning customers

New vs. Return Customers

First time
customer
53.33%

@ Returning
customer (has
previously
booked >14
days ago)
32.56%

@) Same trip
booking (has
booked
previously <14
days ago)
14.11%
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Our holistic marketing campaigns drive

awareness and conmderahon

. g =71
T ~', We invest heavily in =
i ’ o .
. »  building our brand /
amongst core source
. markets, furning visitors into
loyal customers who trust

GetYourGuide as their first
port of call.

DREAMING
What yoy'j) dgf

When you leaye
this airport?

OUR
G U ’DE & RooSicre ll P> Soome iy

Unforgettable travel experiences

- By working with us, our
supply partners gain

“ access to our engaged
audience.
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Where are you going?

All languages

BE= English (United States)
B Deutsch (Deutschland)
E3 Deutsch (Schweiz)
== Espanol (Espafia)

0 | Froncais

19 = Nederlands

Polski
Portugués (Brasil)

Svenska

Languages

40
Currencies

16
Pay
Methods

We speak their language
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= Donsk

— Deutsch (O:

USD (USS) v @ Wishlist ¥ Cart @ Help & Login v

Top currencies

USS. Dollar USS
A lian Dollar AS

.-l Espanol (México)
1 1 Moliano
Bies Norsk

Bl Portugués (Portugal)

.|- Suomen kieli

mm Pycowin

= English (United Kingdom)

All currencies

UAE Dirham |-
Bulgarian Lev ne
Chilean Peso CLS
Czech Koruna K&
Euro €

Croatian Kuna kn
Israeli New Shekel
South Korean Won W
Malaysian Ringgit RM
Philippine Peso P
Russian Ruble £

Thai Baht B

US. Dollar USS$

South African Rand R

Euro €

Swiss Franc CHF

Argentine Peso ARS
Canadian Dollar C$
Chinese Yuan RMBY
Danish Krone DKK
British Pound £
Hungarian Forint Ft
Indian Rupee 2
Moroccan Dirham .-
Norwegian Krone NOK
Polish Zioty z!
Swedish Krona SEK
Turkish Lira ¢

Uruguayan Peso SU

British Pound £

Canadian Dollar C$

Australian Dollar AS
Swiss Franc CHF
Colombian Peso COLS
Egyptian Pound Ef
Hong Kong Dollar HKS
Indonesian Rupiah Rp
lopanese Yen ¥
Mexican Peso MXN
New Zealand Dollar NZ$S
Romanian Leu lei
Singapore Dollar 5§
Ukrainian Hryvnia 2
Vietnamese Dong ¢



We have
10,000+
Partners in

fravel

Transport

Accommodation

Platforms

Loyalty

Publishers

2 4

Ep  ades .
Emirates L LCTTCIETL S ICELANDAIR ==
0 AEROFLOT
_ transavia
G .
m RYANA l R wizzaircom JetBlue
: - AIRWAYS
Z: brussels airlines ~ SPIFit. irainline DB
‘M) 7\ [-]hosra.
‘ MEININGER m"'?,’.?l:‘:‘.b'k‘:q R%Tana Q
OR HOTELS \
W de Jong Intra
7 N mn OpiGeQ vakanties
Google Maps
agoda :
©Epedc eoeee IMP.COM Eu (iwi - com
A [ ]
Miles & More 5 Sparkasse < ?corporg_t_g}ggngﬁ_j,ss Bt
NG & -
Travel Fﬂm@‘!ﬁ FodorsTravel

culture trip

19



Spotlight on: American Express

Our strategic partnership introduces GetYourGuide to Amex’s global and high net-
worth audience base, pushing GetYourGuide inventory and exclusive incentives

along the customer journey.

6th
largest

fravel agency

The American Express fravel armis a full-
service fravel and lifestyle services
provider, exclusively for American Express
cardholders. It is currently the world’s éth
largest fravel agency*.

*Source: Travel Weekly 2022's Power List

g\E)TU R lAMERICAN
i X
G U ;D E EXPRESS

120
million

card members

American Express card holders are high
net-worth individuals who travel
frequently for business and pleasure. They
are digitally savvy, book online, and
interested in fravel.

/7 touch
points

featuring GetYourGuide

We worked with American Express to
integrate GetYourGuide inventfory across
the customer journey. We also worked

with our supply partners to create unique,

exclusive fours and experiences as an
extra value-add to Amex members.
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Working with
GetYourGuide
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Manage your
account with ease

Connect availability via API

We automatically pay you monthly/biweekly
Add new products when you want, free

Edit pricing & content when you like
Destination Manager & Supplier Support tfeam

24/7 Customer Care feam

0000000

No contracts, quit anytime

Bookings Agenda v

Bookings and tickets
In the last 30 days

Bookings Tickets or people

194 426

See your bookings

Agenda

Today No activities scheduled

Products v  Performance ®v

Reviews
From the last 30 days

Average rating

4.82 out of 5

See your reviews

Wednesday, Sep 2| default - Public Tour with Tickets to Pena Palace
08:30 DTI - From Lisbon: Sintra, Cascais and Cabo da Roca Coast Day Tour

Wednesday, Sep 21 default - Lisbon: Sintra, Cascais & Cabo da Roca Private Full-Day Tour
08:30 FDI - Lisbon: Sintra, Cascais & Cabo da Roca Private Full-Day Tour

Wednesday, Sep 2| default - Shared Tour

09:00 DT2 - Fatima, Obidos and the Atlantic Coast Day Tour from Lisbon

Wednesday, Sep 2| default - Arrdbida and Sesimbra Day Tour and Wine Tasting
09:00 DT3 - Arrdbida and Sesimbra Day Tour & Wine Tasting

+6 more scheduled for Sep 21, 2022




We are your thought partner
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YOUR
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We give you Data: lots and lots of data Insights & optimization o n

Check out your personalized inventory actions below to optimize the
customer experience, your business, and your potential performance on

the GetYourGuide marketplace.
ors Global trends shared
Specific for your products I I
oca y Availability Sep 2, 2022
8 . 8 . Activity option is sold at 50% or more for Sep |, 2022
CUTOff Tlmes POST COVId Trcvel Trends for Activity title: Chicago: Wine & Cheese or Beer & BBQ Thursdoy Evening Cruise
Best time slots Capacity Planning Option title: Beer and BBQ Cruise
More availability Safety Measures
Pricing Sfructure Product learnings across regions S .
Source Markets s
Activity option is sold at 50% or more for Aug 20, 2022
LO ng uad ges Activity title: Chicago: Fireworks Cruise with Lake or River Viewing Options
Con\/ersion RO‘I‘e Option title: 45-Minute River Fireworks Cruise from the Riverwalk
Availability Jun 24, 2022
Activity option is sold at 50% or more for Sep 3, 2022
Activity title: Chicago: Fireworks Cruise with Lake or River Viewing Options
Option title: 2-Hour Lake Michigan Fireworks Cruise
GET
YOU#



How are we doing in Norway

Tickets

2022

2019

24



Online marketplaces currently
capture around 5% of the
global market for experiences

Post-pandemic this is changing, customer’s
searching & booking behaviours continue to

develop, along with their expectations

We are constantly innovating so
that we can support your activities
to gain more visibility and bring
yOU more new customers
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