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Financing the entreprenourial journey in alternative ways 
- 

How we successfully crowdfunded  
a new boat in 8 hours 

- 
By Anton Heijbel 





The entrepreneurial journey 

1. Excitement of starting up 
2. Navigating the landscape of a new business 
3. Diversifying opportunities for funding 
4. Be prepared  
5. The Pro’s & Con’s of Crowdfunding  
6. 1 Year of preperation for <Overnight Success>
7. Challanges & Opportunities for the travel industry



Excitement of starting up

 Idea:  
 
“Let’s take 10 years of experience in the travel in-
dustry and create a team and a service we are 
proud of” 
 
 
The philosophy:  
 
“At Pukka Travels, we are constantly striving to 
create, provide & execute unique experiences for 
today’s modern explorer. We believe the next gen-
eration of travel embodies exclusive eco-friendly 
tours and experiences close to nature” 



Navigating the landscape of a new business new 

 Budgets   
Legal preperation 
Marketing plans 
Booking & payment systems
Human resources  
Industry relations 
Asset aqusition & management
Funding 
 
 
 



Diversifying opportunities for funding

- Friends & Family 
- Banks 
- Private equity 
- Crowdfunding 



Be prepared - there is a lot to do!

 We have been inspected by: 
- Politi
- Arbeidstilsynet
- Mattilsynet
- Serving og skjenkebevilling
- Skatteetaten
- Statistisk sentralbyrå
- Statens vegvesen
- Reisegarantifondet
- Fylkeskommune
- Sjøfartsdirektoratet
- UDI
- Luftfartstilsynet (for drone)
- Finanstilsynet
- Miljøfyrtårn
- Telenor Kystradio
- Brannvesenet



Pro’s 
- You get a <crowd> of  
supporters behind your idea, free PR 
 
- Validation of your product 
 
- Build relationships between business 
and individuals 
 

Con’s: 
 
- Fee’s & Interest Rates 
 
- Marketing / Promotion 

The Pro’s & Con’s of Crowfunding



1 Year of preperation 

1. Research  
- What plattform? 
- What does it cost? 

- How do we get in contact? 
 

2. Due Diligence 
- Present the case 
- Prepare financial forecasts 

- Evaluation by analysts 
 

3. Preparing The Launch 
- The offer to the crowd 
- The marketing campaign 
- Launch with a BANG



Funding in 8 hours



Challanges & Opportunites for the travel industry

Educate Operators 
 

Merge Eco & Business 
(It’s a win-win) 

 
Build Awareness & Brand  

 
Practice Collaborations 

 
IT Solutions 

 
Compliance & Safety  

 
Infrastructure & Logistics 

 



The results of preperation & hard work

Last year we grew more than 
300% and helped more 
than 10’000 travellers



www.pukkatravels.com  
anton@pukkatravels.com

 
Questions are welcome  

 
Thank you for listening


